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If you’re counting HR issues instead of sheep,
it’s time to call SinglePoint Outsourcing.

The HR experts at SinglePoint have the solutions 
you’re looking for. So you can get some rest.

Because It’s NEVER Business As Usual
559-625-4800  |  SINGLE-POINT.COM

@neverboring.com

BUSINESS 
KEEPING YOU 
UP LATE?



T he New Year always 
brings hope and 
optimism, making it 

seem as if all things are possible. 
Regardless of whether 2015 
brought challenges or was a year 
fi lled with blessings, we all fi nd 
ourselves resolving to make this 
year, 2016, the best year ever. 
The real question is, how do we 
incorporate that spirit of hope, 
optimism, and resolve into our 
work long after the New Year’s 
celebrations are over?

Recently, I had the 
opportunity to gather with a 
handful of leaders new to their 
positions here in our community. 
We shared a meal and discussed 
what makes this community 
great, our organizations strong, 
and what our dreams are for the 
future. In a community with 
a storied history and a long 
memory, it is often a common 
sentiment that “nothing ever 
changes.” These “new comers,” 
if you will, struggle with that 
sentiment daily. Representing 
a cross section of sectors, ages, 
and backgrounds, these leaders 

are working to show that Visalia 
is growing, developing, and 
becoming an even better place 
to live and work. Our feature 
article this issue explores their 
challenges and how they are 
working to grow our community. 

While their individual missions, 
passions, and organizations may 
be different, they surprisingly 
have a lot in common. I 
encourage you to reach out to 
these leaders and explore our 
community through their eyes. 

Your Visalia Chamber 
has been working to continue 
implementing the New Year’s 
spirit of hope and optimism into 
our work this year. We see many 

wonderful things on the horizon, 
and it’s hard not to be optimistic 
in our line of work; our Young 
Entrepreneur Program continues 
to inspire youth, ages 12-18, to 
start their own businesses with 
the support of this nationally 
recognized program; the Visalia 
Leadership program has a 
dynamic group of leaders that 
designed a water conservation 
program that reaches funding 
and partnership support weeks 
ahead of schedule and is on 
track to make a real impact 
on educating children; your 
Visalia Chamber has advocated 
to develop a strong economy 
through potential changes to the 
food truck and microbrewery 
zoning ordinance; the Chamber 
also responded to members’ 
requests to update the sign 
ordinances in ways that would 
support how businesses conduct 
business. 

If this is our list of 
accomplishments already in 
February, we anticipate 2016 to 
be a wonderful year indeed. 

T he Visalia Chamber of 
Commerce is the largest 
business organization 

in Tulare County. Its members 
include small businesses, 
corporations, associations, and 
individual professionals. Since 
1899, the Chamber has worked 
diligently with local government, 
education, private industry, 
and a host of other agencies 
and organizations to improve 
the business environment and 
promote Visalia as a premier 
community in which to live, 

work, and do business.
 The Chamber organizes 

and directs the efforts of all 
who share the desire to improve 
the conditions under which 
business is conducted. Through 
participation in the Chamber, 
members are able to accomplish 
collectively what they could not 
do individually.

 Businesses that join the 
Chamber receive a multitude of 
benefi ts and advantages ranging 
from networking, marketing, 
and advertising opportunities, to 

legislative advocacy, educational 
forums to benefi t business, and 
economic opportunities.

The Mission 
of the Chamber

The Visalia Chamber of 
Commerce serves as the Voice 
of Business and provides strategic 
leadership and engagement in 
building the future of business 
and the community through 
information, services and 
advocacy on behalf of the 
employers in our community. 

VISALIA CHAMBER OF COMMERCE

GAIL ZUREK
President/CEO
Visalia Chamber 
of CommerceN
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LOOKING FORWARD 
TO A SUCCESSFUL 2016

"How do we 
incorporate that spirit 

of hope, optimism, 
and resolve into 

our work long after 
the New Year’s 

celebrations are over?"

6      B U S I N E S S  C O N N E C T I O N 



W W W. V I S A L I A C H A M B E R . O R G        7



A s a community, we value our 
history. We share stories of 
the distant and not-so-distant 

past with pride. If you stop into any 
local coffee shop and ask a Visalia 
native about our city, most will share 
fond memories of how they remember 
Visalia years ago. These bygone 
stories have formed the foundation of 
how locals view, describe, and share 
our community with others. Visalia’s 
history has set standards that we now 
must continue to strive to meet.

For some, Visalia never seems to 
change. Sure, Tulare Avenue extends 
further and Mooney Boulevard is much 
bigger than anyone ever anticipated, 

but the nuts and bolts that make up the 
identity of Visalia have not changed. 
This mindset is one of Visalia’s greatest 
strengths, as well as one of its biggest 
challenges. Locals will boast that what 
they like most about Visalia is the 
mutual respect for history and the small 
town atmosphere. But for some who are 
moving to or back to Visalia, they see a 
vision for what Visalia could be in the 
future and hope to effect that change. 

Long-time community leaders and 
residents are beginning to think about 
who the next generation of leaders will 
be once the “old guard” steps down. 
How can we continue to preserve the 
legacy and traditions of Visalia, while 

keeping up with 21st century technology 
and economic development? Is it 
possible or even important to change the 
mindset of Visalians who believe that 
things never change? 

The truth is, Visalia is creating new 
stories every day. Visalia has a crop of 
new leaders or, “new comers,” who are 
building on a thriving past to create an 
even better future. These new comers 
are a diverse group. Some have family 
ties three and four generations deep, 
and others have only been in Visalia for 
a few short years. They can be found 
in all aspects of Visalia’s leadership, 
whether public, private, or nonprofit 
sectors, and their ages and experience 

New Comers–The Future of Visalia

Recently, the Visalia Chamber of Commerce gathered some of these “new comers” to discuss 
their perspectives on leadership  and the future of our community.
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levels vary. But together, they have 
the same goals and face very similar 
challenges and struggles.

Recently, the Visalia Chamber of 
Commerce gathered some of these new 
comers to discuss their perspectives 
on leadership and the future of our 
community. The Chamber wanted to 
hear their stories, learn from them, and 
scratch away at the community mindset 
that things never change. They came 
together to share their experiences, 
successes, and setbacks. 

Caity Meader’s family has been 
a Visalia pillar for three or four 
generations. She grew up hearing 
the well-told stories and watched 

family members become leaders that 
have impacted our community. After 
spending a few years out of town, 
she recently returned to become the 
Executive Director of Family Services 
of Tulare County. Meader’s organization 
is responsible for Karen’s House, an 
emergency shelter for woman and 
children who are victims of domestic 
violence, a rape crisis center, 50 housing 
units, and a variety of parenting 
programs. During the past three years 
under Meader’s leadership, Family 
Services of Tulare County has increased 
the number of employees and was 
recognized as the Visalia Chamber of 
Commerce 2015 Nonprofi t of the Year.

Many assume this La Cańada native 
is originally from Visalia, but Suzanne 
Bianco has been in Visalia for about 20 
years now. In her fi rst year and a half as 
Executive Director of the Convention 
and Visitor Bureau (CVB), Bianco has 
marketed Visalia as a tourist destination 
and a perfect convention locale. Tourism 
represents a reported $445 million for 
our area, and Bianco promotes tourism 
assets both old and new to help that 
number grow. Tourism revenue adds 
to the success of our city and local 
businesses by helping our community 
grow without having to pay for services 
used by residents. Bianco’s goal is to 
help Visalia capitalize on the growing 

New Comers–The Future of Visalia

Recently, the Visalia Chamber of Commerce gathered some of these “new comers” to discuss 
their perspectives on leadership  and the future of our community.
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tourism industry.
Mandy Basra spends her days thinking 

about the future, more specifically, other 
people’s futures. As a Financial Advisor 
for Edward Jones Financial, Mandy 
specializes in helping clients plan for 
retirement. She transitioned into her 
current role three years ago and finds that 
being a small business owner helps her 
better connect with her clients. She hopes 
her impact in the community will be felt 
long before her clients retire. As a member 
of the West Visalia Kiwanis Club and 
board member of Wish Upon a Star, Basra 

loves empowering children. Her example 
proves that leadership can extend beyond 
your office.

Nick Macias is the newest new comer, 
holding the Community Development 
Manager position at the City of Visalia for 
only one month. While Nick is new to the 
role, he certainly isn’t new to Visalia or 
even the department he now supervises. 
Originally from Michigan, Nick comes to 
Visalia by way of Arizona, bringing with 
him best practices from his experiences in 
other states. In a department responsible 
for helping further the development of 
Visalia, Macias’s focus is transforming 
his team’s operations into a one-stop shop 
model that promotes and creates efficiency.

Andrea Camerena is a representative 
of many entrepreneurs who successfully 
turned their hobby into a full-time 
business. Recently, Camerena left a 
corporate position to pursue her passion 
for videography and photography. 
Camerena’s company, Goal Line Media, 
originally developed to provide highlight 
videos for student athletes to use in the 
college recruitment process. As success in 
the highlight videos proved her abilities, 
clients began asking for more services, 
and Goal Line Media diversified. She now 
offers full photography and videography 

services.
Education is always a hot topic in our 

community. Interested in helping shape 
that conversation, Brice Yocum, regional 
director for Fresno Pacific University, 
oversees adult education from Bakersfield 
to Merced. A Visalia native with multi-
generational ties to our community, 
Yocum is still surprised more people don’t 
know FPU offers relevant education for 
adults in the Valley. Yocum’s mission is 
to share the view that education is good 
for business, good for our residents, and 
certainly good for our Valley.

Doug McBee, a native of Colorado, 
moved to Visalia a little more than two 
years ago to become our community’s 

Fire Chief. While he may be a new comer 
to Visalia’s city leadership, McBee has a 
lengthy career in public safety, managing 
a variety of departments. In his short time 
with the Visalia Fire Department, McBee 
works to infuse his experience into our 
fire department. Serving on the steering 
committee for Leadership Visalia, Doug’s 
passion to help our community overcome 
its challenges and develop the next 
generation of leaders is clear.

This isn’t Liz Wynn’s first time as a 
leader in Visalia. After a successful career 
here, Wynn relocated to Washington 

for a number of years. A year and a half 
ago, Wynn found herself drawn back 
to the Valley to become the Executive 
Director of the Visalia Emergency Aid 
Council. This organization has a lengthy 
history, and has been operating without an 
executive director for more than five years. 
Wynn has worked to develop new systems 
and structures that will help this nonprofit 
continue to help the people of Visalia. 
Thankfully, planning for the future is 
one of Wynn’s strengths, as she currently 
sits on the Visalia Planning Commission, 
helping Visalia make decisions about 
smart growth and development. 

Ask Brett Taylor to introduce himself, 
and he will pause to consider his audience. 

“If you worry that things will never change in Visalia, look to these new leaders, their vision, and know that great things are happening in our community.” 
      —Gail Zurek, President & CEO,  Visalia Chamber of Commerce
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Taylor serves in many leadership 
positions, including at his church and 
within City commissions. His pause is 
proof of his modesty, prompting him 
to only mention those leadership roles 
relevant to the conversation. Recently, 
Taylor was hired as the CEO for the 
Tulare County Association of Realtors. 
His organization is a critical resource 
for realtors, providing professional 
development services to ensure clients 
uphold a strict code of ethics. Taylor’s 
mission is to help their organization 
streamline many processes with better 

use of new technology.
While shy to include herself in the 

group, Gail Zurek certainly fits the bill 
as a new comer. With a little more than a 
year of experience as the President/CEO 
of the Visalia Chamber of Commerce, 
Zurek leads the oldest and largest 
business advocacy group in our region. 
Creating partnerships that help overcome 
obstacles is Zurek’s mission, while her 
passion is to be an advocate for local 
businesses, working to create a stronger 
community that will thrive for decades to 
come.

Conversing over coffee, these new 
comers shared stories about being 
the “new kid on the block” in their 

organizations. While all of the stories 
varied slightly, there seemed to be some 
universal truths. These new comers 
have all faced the task of challenging 
the community mindset that nothing 
ever changes in Visalia. Whether it was 
the long held assumptions about their 
particular organization, industry, or in 
regards to who was actually in charge, 
these leaders all seemed to have spent 
time correcting the record, re-educating 
the public, and working to change this 
‘never change’ mindset.

After much discussion, building on 

the legacies created by their predecessors 
was important to this group. They each 
discovered that developing relationships 
with the leaders that came before them 
has helped them to continue the legacy; 
but a mentor/mentee relationship isn’t 
always an easy one. Some new comers 
encountered reluctance when it came to 
gaining the trust of current leaders. The 
need to prove one’s self was a common 
experience, and one that these new 
comers are all too familiar with. 

The upcoming generation of leaders 
understand that they must work hard 
to find a balance between legacy and 
innovation. For those representing long 
established organizations, they must 

respect their organization’s historical 
legacy, while still finding appropriate 
opportunities to innovate, grow, and 
prepare for the future. “Something new 
means something changes, and when 
you’re talking to someone who loves their 
organization, it’s not easy to embrace 
innovation for fear it will disrupt the 
legacy,” said one new comer. However, 
many saw change as a critical component 
of their leadership.

As the conversation came to a close, 
these individuals discussed ways to 
inspire others to lead, to make room 

at the table to welcome others, and to 
challenge themselves and others to 
believe that the status quo is never okay. 
Taking a deep breath, one new comer 
said, “You know, before we know it, we’ll 
be the old guard.” Old and new leaders 
must lay a path for future leaders to 
follow. 

Visalia is a community full of spear 
headers. Our history illustrates the legacy 
of Visalia leadership, and our present 
circumstances point to a continuing 
tradition of leadership in the future. If 
you worry that things will never change 
in Visalia, look to these new leaders, their 
vision, and know that great things are 
happening in our community. 

“If you worry that things will never change in Visalia, look to these new leaders, their vision, and know that great things are happening in our community.” 
      —Gail Zurek, President & CEO,  Visalia Chamber of Commerce
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L ists are a great vehicle for 
every planner; from to-do 
lists, to grocery lists, to 

New Year’s resolution lists, they 
streamline one’s focus and offer 
subtle rewards. Who isn’t guilty 
of feeling a rush when you take 
a pen and scratch through an 
item on your list? Done. Check. 
Complete. 

It is such a simple exercise 
that is used commonly in both 

personal and professional 
environments, yet it carries so 
much value. The underlying 
punch to these lists is that they 
are populated by vision, knowing 
what one wants the end result 
to be, and creating a set of tasks 
to get there. Every January, 
like most people, I sit down 
and write such a list – goals I’d 
like to achieve within the year. 
It is concise. I have found that 
having too many objectives on 
the list muddies some of the most 
important ones. So I refi ne the 
list several times and narrow it 

down to three concrete goals that 
are achievable in a year’s time.

Setting goals is healthy. They 
are the stepping stones toward a 
greater vision and arguably, the 
single most important quality of 
leadership is just that – vision. 
Throughout history, great leaders 
have shared the common thread 
of being great visionaries. They 
were effective because they were 
able to clearly defi ne a vision and 

build followers' commitment to 
it. John F. Kennedy envisioned 
putting a man on the moon; Dr. 
Martin Luther King dreamed 
of a world with racial equality; 
Marie Curie fantasized about 
having a dramatic impact on the 
medical fi eld. Their efforts to 
change the world began with a 
vision and were followed by a 
carefully crafted plan. Success 
ensued. 

In a world where everything 
goes, it only seems fi tting that 
people and organizations would 
take different paths to pursue 

their unique visions. Regardless 
of what direction or shape 
those paths take, documenting 
your wins is a surefi re way to 
maintain momentum. Keeping a 
journal or even a single piece of 
paper to record small victories 
toward your goals is important. 
In order to stay focused on 
your vision, you need fuel in 
the form of self-awareness and 
acknowledgment. It’s important 

to stop along the way and 
celebrate your achievements.  

 Steve Jobs once said, 
“The people who are crazy 
enough to think they can 
change the world are the ones 
who do.” Having a profound 
vision is how (technological, 
scientifi c, medical, social, etc.) 
breakthroughs become a reality.

If you’re guilty of 
procrastinating on documenting 
your 2016 goals, make it a 
priority. Think about your vision 
for your company and start 
pursuing actions to achieve it.  

CREATING A STRONG VISION 
FOR YOUR BUSINESS

MATT SEALS
Seals/Biehle General 
Construction
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T here is something special 
about walking around 
Downtown Visalia knowing 

that the restaurants and shops 
are locally owned and operated 
by hard-working members of the 
community. Brewbakers Brewing 

Company is one of these special 
businesses that can boast about 
not only local ownership, but their 
craft beer brewed right here in 
Downtown Visalia. Rod and Randy 
Dyer opened Brewbakers Brewing 
Company in 1999 with the intention 
of creating a downtown brewpub 
that served delicious food and 
locally made craft beer. 

Rod and Randy Dyer are local 
boys. They grew up in Three Rivers, 

went to school in Woodlake, and 
are now settled with their own 
families in Three Rivers. Both Rod 
and Randy worked in the restaurant 
business for many years and knew 
that they wanted to merge their 
knowledge of restaurants with their 

passion for home brewing to start 
their own business. In addition to 
restaurant experience, Rod studied 
wine making at Fresno State. The 
brothers knew that their combination 
of experience, education, and 
passion would be the keys to their 
success.  

Today, Brewbakers is proud to 
be the only brewery in Visalia. “We 
are asked on a regular basis if our 
brewing equipment is real or if it 

is just decoration,” said Stephanie 
Dyer. “I am always excited to tell 
our customers that our equipment 
is fully operational and that Rod 
and Randy use the equipment to 
brew at least four times a week.” In 
addition to craft beer, Brewbakers 

also brews their own root beer and 
has at least three different house-
brewed sodas on hand at any given 
time. Stephanie also noted that 
Brewbakers works to keep many 
aspects of the businesses local as 
possible. They bank local, purchase 
produce from the local farmers 
market, sell Lindcove Lemonade, 
use local honey in their beer, and 
purchase their sausage from Exeter 
Meats, who makes their beer banger 
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BREWBAKERS BREWING COMPANY
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sausage with Brewbakers' stout. For the 
Dyers, it is important that they support 
local businesses and the community as 
much as possible. Brewbakers regularly 
donates to local festivals, service clubs, 
and other nonprofit organizations. They 
also try to support school fundraisers 

whenever possible in order to give back 
to the community and people who have 
continued to support their business.  

Since 1999, Brewbakers has 
grown drastically and now employs 
41 people. They credit their success to 
their loyal customers. “We could not 
have made it for 17 years without our 
loyal customers; many of them are like 
family and we look forward to seeing 
them throughout the week. We have 
also created some great relationships 

with many of the local hotels and 
campgrounds, and we regularly have 
international tourists stopping in for a 
meal and drink,”said Stephanie. Being 
downtown has also been a big part of 
the success of the business. “Downtown 
Visalia is the jewel of the valley, 

and being located in a historically 
significant building attracts tourists 
and locals alike,” said Stephanie. 
Brewbakers is in one of the oldest 
buildings downtown and is located in 
what used to be the old Visalia Saddle 
Company. Today, there is still a plaque 
outside of the restaurant explaining the 
significance of the building. 

The Dyers plan to expand their 
business in order to lay the groundwork 
for future success. Brewbakers has 

recently launched a new happy hour 
appetizer menu that gives customers 
more options for early evening drinks 
and food. They also want to open a 
taproom in the future where they can 
focus on brewing and selling their 
craft beer. Plans for the taproom are 

currently on hold while the City of 
Visalia reviews suggested zoning 
ordinance changes that would allow  
for breweries to open tap rooms that  
do not have a restaurant component. 
While they wait to see what the City 
decides to do, Brewbakers plans to 
continue to use local resources to 
provide a family friendly pub, and to 
celebrate and carry on the tradition of 
brewing delicious craft beer right in the 
heart of Visalia.  
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A client reached out to 
our office and asked the 
questions, “If one of their 

employees asks if he can makeup 
the time he will miss later in the 
week when he goes to the dentist, 
does the law address this matter?” 
We were able to answer in the 
affirmative.

With the passage of the Knox 
Bill in 1999, Section 
513 of the Labor 
Code was added. 
Section 513 provides:

“If an employer 
approves a written 
request of an 
employee to makeup 
work time that is or 
would be lost as a 
result of a personal 
obligation of the 
employee, the hours 
of that makeup work 
time, if performed in 
the same workweek 
in which the work 
time was lost, may 
not be counted 
towards computing 
the total number of 
hours worked in a 
day for purposes 
of the overtime 
requirements....”

This section 
requires an employee 
to provide a signed 
written request for 
each occasion that 
the employee asks 
to makeup work. For reoccurring 
events, such as classes or regular 
doctor’s visits, the employee 
may request makeup time in 
increments of four weeks at a 
time. The last paragraph in Labor 
Code Section 513 does prohibit 
employers from encouraging or 
otherwise soliciting employees 
to request makeup time to avoid 
the payment of overtime. Also, an 

employer is not required to allow 
either makeup time or substitute 
days.

If the employer approves 
the employee’s written request, 
the employee can work up to 11 
hours in a day and 40 hours in the 
workweek without the payment 
of overtime. The time must be 
made up in the same workweek 

in which the employee takes the 
time off.  

Previously Worked  
Overtime Warning  

However, overtime worked 
in advance of the employee’s 
written request cannot be counted 
as makeup time even though 
the statute does not specifically 
require the request in advance, 

that appears to be the clear 
intention of the law.

A form for the employee’s 
request for makeup time may be 
found on the Pacific Employers’ 
“Forms” page at: www.
pacificemployers.com/forms. 

Makeup In An  
Alternative Workweek 

For employers whose 
employees work an 
Alternative Workweek 
Schedule such as 4/10's, 
there is also relief.

The Industrial 
Welfare Commission 
Wage Orders in Section 
(B)(1) of the orders, 
dealing with alternative 
workweeks, provides 
that nothing shall 
prohibit an employer, 
at the request of an 
employee, to substitute 
one day of work for 
another day of the same 
length on an occasional 
basis to meet the 
personal needs of the 
employee without the 
payment of overtime.

As an example, 
if an employee on 
a four, 10-hour day 
alternative workweek 
misses a day, they can 
request to work another 
10-hour day, outside 
the schedule as a 

substitution, without any overtime 
liability. 

For more information, go to  
www.visaliachamber.org/dmiller or 
to www.pacificemployers.com and 
click on the “What’s New!” link to 
find additional information on this 
article. Free Labor Law Updates are 
made on the third Thursday of each 
month at 10 a.m. to 11:30 a.m. at the 
Tulare-Kings Builders Exchange at 
1223 S. Lover’s Lane at Tulare Ave. 
in Visalia, CA. 

TAKING ADVANTAGE OF MAKEUP TIME

DAVID MILLER
Pacific Employers
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S ales has a unique place 
in the world of business. 
It is the ultimate 

barometer of business success, 
the means by which important 
metrics like year-on-year 
growth or comparisons against 
similar businesses are made. 

Yet many consumers and 
business people readily admit 
they don’t like being sold 
to, and rightfully so. There 
is nothing positive about 
unsolicited telemarketing calls 
during quality family time, or 

an inbox full of SPAM email 
with offers you don’t need and 
won’t use.

How to set yourself, your 
product or service, and your 
business apart from this 
negative sales stigma could be 
the key to your success. It’s 
been said that the best way to 
sell something is to not sell 
anything at all; but to earn the 
awareness, respect, and trust of 
your potential customers, and 
sales will naturally follow.

So how can you build sales 
success by not selling anything 
at all? We’re fortunate that 
our market offers many 
opportunities to do just that, 

and here are a few suggestions 
that everyone can implement:

Get Involved

Our community offers 
many unique and beneficial 
ways to get involved. The 
Visalia Chamber of Commerce 
is a great example, with 
multiple networking events 
and committee meetings 
every month. Using these 
opportunities to your benefit 
is an effective way to network 
with decision makers, earn 

their respect, and create natural 
means for sales to take place.

Be A Resource

Business people are 
experts at their business and 
industry, yet they often don’t 
have the time to be experts 
in the various resources or 
service providers that help 
their business move forward. 
This presents the perfect 
opportunity for salespeople 
to be a positive resource, 
providing vital information 
and your own expertise in 
ways that both clients and 
prospective customers can use 
to their benefit.

Tell Your Story

People are naturally 
attracted to success stories, 
and consumers are naturally 
attracted to successful 
businesses. Use the tools 
available to you to tell your 
story. Advertise your business. 
Have a consistent social media 
presence. Make networking 
part of your business plan. 
Take every opportunity to 
tell consumers about your 
successes, and consistently 
reinforce why they should do 

business with you. 
Consistency is the key to 

sales success. You can do all 
the above and more, but if 
you’re not consistent in your 
efforts, another business will 
step in and gain the advantages 
that could’ve (and perhaps 
rightfully should’ve) been 
yours. 

It’s not easy to sell 
something without selling 
anything at all. It takes time 
and a lot of hard work, but the 
rewards have the potential to 
deliver exponential benefits  
for you and your own sales 
efforts.  

SALES SUCCESS WITHOUT SELLING
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Comcast Spotlight

1 8      B U S I N E S S  C O N N E C T I O N 



W W W. V I S A L I A C H A M B E R . O R G        1 9



Christmas � ee AuctionChristmas � ee Auction
2 0 1 5  V I S A L I A  C H A M B E R  O F  C O M M E R C E  3 5 T H  A N N U A L

2 0      B U S I N E S S  C O N N E C T I O N 



Christmas � ee AuctionChristmas � ee Auction
P H O T O S  B Y  G O A L  L I N E  M E D I A  A N D  R O Y  D R E S S E L  P H O T O G R A P H Y

Christmas � ee AuctionChristmas � ee Auction
2 0 1 5  V I S A L I A  C H A M B E R  O F  C O M M E R C E  3 5 T H  A N N U A L

W W W. V I S A L I A C H A M B E R . O R G        2 1



Christmas � ee Auction cont.Christmas � ee Auction cont.
2015 V ISA LI A CH A MBER OF COM MERCE

2 2      B U S I N E S S  C O N N E C T I O N 



Christmas � ee Auction cont.Christmas � ee Auction cont.
2015 V ISA LI A CH A MBER OF COM MERCE

W W W. V I S A L I A C H A M B E R . O R G        2 3



Originally from:  
Hanford, California

In Visalia area since:   
We have lived in Visalia since 1979.

Family:  
Mark is married to Karolina, they 
have two sons and one daughter; Mark 
has one granddaughter and a grandson 
on the way. Mike has a son and 
daughter, and one granddaughter.

Proudest accomplishments: 
Raising our wonderful children, 
including more than 16 exchange 
students from all over the world 
that Mark has hosted and considers 
extended family.

Biggest professional challenge: 
Growing SJVC, and becoming 
regionally accredited through Western 
Association of Schools & Colleges –
Junior Commission.

 
 
 
 
 
 
 
 

Soap box moment – What do you 
want to tell people in Visalia?
If you’re new to Visalia, welcome, you 
will come to love this town.
If you’re visiting Visalia, move here, 
it’s a great place to live.
If you just moved away from Visalia, 
come back home, we miss you.
If you’re a long time Visalian, we’re 
glad to call you our neighbor. 

Our bucket list: 
At the top of Mark’s bucket list 
is traveling and exploring each 
continent, he needs to discover two 
more.
Mike is on a quest to visit the Seven 
Natural Wonders of the World, he has 
visited the Grand Canyon so far. 

Who do you consider your primary 
mentor, and what has she/he 
taught you? 
Our parents, Bob and Shirley Perry, 
who taught us to lead by example, that 
anything you set your sights on can 
be accomplished through hard work 
and perseverance, and you don’t have 
to be an expert at everything, just 
know where to find them when one is 
needed. 

 
 

What is your leadership style?  
I think if you asked our management 
team, they would say we are fair, and 
that we encourage creative thinking in 
a highly professional environment. 

How do you motivate your team? 
By recognizing hard work, 
accomplishments, providing a fair, 
honest, and trusting environment, 
and maintaining a highly professional 
family atmosphere. Our SJVC staff 
knows they make a difference in the 
lives of our students.

What are you passionate about? 
Family, community service, and 
philanthropy. 

What are some words you live by? 
Be humble. The more you love, live, 
and give, the more will come back to 
you in folds.

What are you reading & why? 
All the Dr. Seuss books for our 
granddaughters.  

MARK AND MIKE PERRY
SAN JOAQUIN VALLEY COLLEGE

B Y  N I C O L A  W I S S L E R ,  V I S A L I A  C H A M B E R  O F  C O M M E R C ECEO SPOTLIGHT
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Established in 1930

Serving the
Central Valley
Over 30 Years

“Our business is our
customer”

(559) 625-5423

•Executive Wear
•Industrial Uniforms
•Mats & Mops
•Restroom Supplies
•Towels

Promer@missionlinen.com
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KAREN TELLALIAN
President,  
DMI Agency

Y ou’ve probably seen 
the cleverly disguised 
ads; you know, the ones 

intended to mislead the viewer 
into thinking it’s a newscast, 
unbiased editorial feature, or 
some other form of neutral media 
instead of what it really is – 
advertising. This type of native 
advertising seems to be trending 
more and more, and recently 
the Federal Trade Commission 
(FTC) renewed its position 
regarding truth in advertising. 

On December 22, 2015, the 

FTC issued an Enforcement 
Policy Statement regarding 
advertising, specifically 
deceptively formatted 
advertisements, as well as a 
guide for businesses to use 
when questions arise regarding 
consumer protection policies. 
The recently released statement 
affirms the basic principle: 
any advertising or promotional 
message intended to sell or 
advance a product or service 
must be clearly identified and 
highly noticeable to consumers. 
Truth in advertising requires 
consumers be able to tell the 
difference between content that 
is generated by a disinterested 

third party, or the advertiser 
itself. 

Although the FTC’s 
statement can read a little like 
legalese, there are some real 
life examples of what I’ve seen 
recently. 

Every morning a local 
TV station airs a commercial 
for a security company; the 
background is designed to 
look like a newsroom, and a 
“reporter” and “interviewee” 
sit in facing chairs, much like 
any real news broadcast would 

appear. The actor reporter asks 
questions interview style, while 
the company representative 
answers. While this might 
seems like a creative way to get 
a promotional message across, 
my guess is it violates the FTC 
policy. In the past, TV stations 
would not allow this type of 
commercial to air, but recently, 
either the rules seem to have 
relaxed or someone has not been 
paying attention. 

As publishers of regional 
magazines, we deal with the 
print version of this all the time. 
Advertisers frequently ask if 
they can submit editorial content 
regarding a subject of their 

expertise, and during our review 
we find it to contain information 
specific to the company’s own 
product or service. When 
this occurs, we may accept 
the content as “advertorial” 
and clearly mark it as paid 
advertising. 

At the same time the 
Enforcement Policy Statement 
was released, the FTC also 
issued some practical tips titled, 
“Native Advertising: A Guide for 
Business.” This gives examples 
of ads that require disclosure 

in order to be in compliance 
with avoidance of deceptive 
advertising principals. 

I am not a lawyer, and 
therefore, do not offer legal 
advice. If you have questions 
regarding whether or not your 
advertising violates a consumer’s 
ability to make an informed 
decision, I would encourage 
you to check out the FTC’s page 
sourced below, or talk with your 
own legal counsel. 

The Federal Trade Commission 
works to promote competition, and 
protect and educate consumers. 
You can learn more about consumer 
topics and file a consumer 
complaint online or by calling 
1-877-FTC-HELP (382-4357).
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ALL’S NOT FAIR IN LOVE AND ADVERTISING 
FEDERAL TRADE COMMISSION RELEASES STATEMENT REGARDING DECEPTIVE ADVERTISING PRACTICES

Source: ht tps://www.ftc.gov/news-events/press-releases/2015/12/f tc-issues-enforcement-policy-statement-addressing-native
Source: ht tps://www.ftc.gov/tips-advice/business-center/guidance/native-adver tising-guide-businesses
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SEPTEMBER 22-OCTOBER 5, 2016 For pricing or registration details call 
the Visalia Chamber of Commerce 

at 559-734-5876 or visit 
www.visaliachamber.org

VISALIA CHAMBER OF COMMERCE
222 N. Garden St. Suite 300, Visalia

$4,899 PER PERSON
(double occupancy)
14 days, 22 meals, round trip airfare from Fresno, professional tour guide

Join the Chamber for a 
slideshow presentation 

January 12th at 12:00 p.m. at 
the Chamber office 

HIGHLIGHTS:

Highlights: Johannesburg, Soweto, Kruger 
National Park, Safari Game Drive, Knysna, 
Featherbed Nature Preserve, Ostrich Farm, 
Cape Town, Table Mountain.

SOUTH AFRICA
CULTURE & NATURE
IN HARMONY

Ameriprise Financial Services, Inc. Member FINRA and SIPC.

© 2015 Ameriprise Financial, Inc.

Take the guesswork out of 
your retirement plan. 
Call me today at 
559.471.0970.

GARTH L. GIPSON, CRPC®

Financial Advisor

309 W Main St, Ste 102
Visalia, CA 93291
559.471.0970
garth.gipson@ampf.com
ameripriseadvisors.com/garth.gipson 
CA Insurance #0G59091

 

       GetConnected  
 

 www.EmploymentConnect.org   MoveForward 

 

      ReinventYourself  

     Where Business and Talent Connect 
Visalia

4025 W. Noble Ave., Suite B
Visalia, CA 93277
(559) 713-5000 

Porterville
1063 W. Henderson

Porterville, CA 93257
(559) 788-1400

Employee Recruitment and Screening       Specialized Services for Laid-Off Workers      Post Job Openings      No Cost Services

 On-the-Job Training Reimbursement of 50-75% for Qualified Businesses Opportunities to Develop Workforce Pipeline

Project funded by Workforce Investment Board of Tulare County an equal opportunity employer/program. Auxiliary aids and services are available upon request to individuals with disabilities.

Tulare
304 E. Tulare Ave.
Tulare, CA 93274
(559) 684-1987

Dinuba
400 W. Tulare Ave.
Dinuba, CA 93618

(559) 591-5701
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I n any part of the economic 
cycle, business finance is 
a widely discussed topic. 

During a recession, business 
finance (bank lending in 
particular) is often significantly 
reduced. To reverse negative 
economic growth trends, 
national reserve banks attempt 
to stimulate bank finance with 
the expectation of increasing 
economic activity. But the 
key factor in determining how 
much bank finance 
is available to any 
individual business, 
or the economy as a 
whole, is risk. 

It’s all about risk, 
and in particular, 
repayment risk, which 
is the likelihood that 
a borrower will repay 
its debt under the 
contractual terms. 
Every capital provider 
to a business–from the 
owner, to the lender, 
to the supplier–wants 
to ensure that all 
capital provided to this 
business is being fully repaid on a 
timely basis. 

To assess repayment risk in 
business finance, banks focus on 
three main risk categories: market 
risk, business risk, and structure 
risk. 

Market Risk

To be successful in a local 
market in the long term, it 
is crucial to understand the 
key economic drivers in that 
market–e.g. supply and demand 
(which is influenced by the 
general economy), government 
regulations, barriers to entry, 
price, competitive advantages, 
and seasonality, to name a few. 
When a bank is deciding whether 
or not to lend to a business, it will 

seek to understand these market 
risks for itself, but even more 
importantly, it will want to ensure 
that the prospective borrower 
fully understands these market 
risks as well. 

Business Risk

Only after sufficiently 
understanding the local market 
place can a bank assess the next 
risk component–i.e. business 
risk. This area of risk analysis 

is dominated by analysis of 
the financial statements of the 
business, but also encompasses an 
assessment of the quality of the 
business plan, the skills and levels 
of experience of management, 
and the integrity of the financial 
information being provided. 

With respect to the financial 
analysis, the focus is primarily 
liquidity and cash flow. From 
the bank’s perspective, only 
future cash flow will repay the 
loan. It is of course important to 
understand the business’ historic 
cash flow, but it is critical to fully 
understand the business’ future 
cash flow. Prospective borrowers 
should be able to present a very 
clear and credible view of both 
historic and future cash flows.

Structure Risk

As the last component, the 
analysis of structure risk focuses 
on counterparties (e.g. owners, 
affiliated companies, other 
lenders, suppliers) who have an 
interest in and access to the assets 
of the business and its cash flow. 
This analysis allows the bank 
to understand how cash may be 
withdrawn from the business 
and therefore may no longer be 
available to support repayment 

of the loan. This explains 
why bankers always seem 
to ask for “too much” 
information. In seeking 
business finance, it is very 
important that a prospective 
borrower is able to provide 
accurate information on all 
counterparties. 

Having assessed these 
three categories of risk, 
the bank will then seek 
to mitigate the risks by 
requiring guarantees, 
collateral, contract 
assignment, advance 
controls, or covenants. 
However, in the end, not 

all risks can be mitigated and 
therefore there will always be 
a human element to a bank’s 
decision making process. Or to 
put it another way, there will 
always be an element of “gut 
feel.” 

Bank lending is one of the 
most widely used methods of 
providing financing to a business. 
Having a better understanding 
of how a bank determines 
whether or not to provide that 
financing (i.e. by assessing the 
three key risks above), and by 
spending time getting to know 
your banker and explaining your 
business and your future plans, 
will significantly increase the 
likelihood of attracting financing 
for your business.  

IT’S ALL ABOUT RISK!

PETER NUTZ
Chief Credit Officer 
Suncrest Bank
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I n Direct TV v. Imburgia, 
(2015) Docket No. 14-162, 
the U.S. Supreme Court 

upheld the enforceability of 
binding arbitration and class 
action waiver provisions in a 
consumer service agreement. 
The decision, which overruled a 
California Court of Appeal, was 
handed down on December 14, 
2015. The case was regarding 
two California customers who 
brought suit seeking damages 
for early termination fees 
they incurred when 
cancelling their service 
contract with Direct 
TV. The customers 
and the company 
had entered into a 
service agreement 
that contained binding 
arbitration and class-
arbitration waiver 
provisions. The 
agreement stated that 
it would be governed 
both by the “law of 
your state” and by the 
Federal Arbitration Act 
(“FAA”), and Direct 
TV sought to enforce 
the arbitration clause 
and compel arbitration.

At the time of the 
service agreement, 
California law had 
declared class-
arbitration waivers 
unenforceable in Discover Bank 
(2005) 36 Cal. 4th 148, a ruling 
that was later found to be invalid 
by the U.S. Supreme Court in 
AT&T Mobility v. Conception 
(2011) 563 U.S. 333. The two 
customers sought to have the 
arbitration and class-action 
waivers deemed invalid under the 
Discover Bank rule, the law of 
their state that was in place at the 
time of the agreement. 

The California court of 
appeal found that parties are free 
to choose the law that governed 
the agreement, and interpreted 
that as referring to the law that 
was in place in California at the 
time of the agreement. Based on 
that interpretation, the California 
court held that the arbitration and 
class action waiver provisions 
were invalid under Discover 
Bank.

The U.S. Supreme Court 
overturned the decision. The 

Supreme Court found that 
contracts other than arbitration 
agreements would not have been 
interpreted the same way, and 
that the California court’s ruling 
did not put arbitration agreements 
on an equal level with all other 
contracts. The Supreme Court 
held that the California ruling 
was inconsistent with the FAA, 
which does not allow state laws to 
single out arbitration agreements 

and treat them differently than 
other contracts, and that the 
federal policy favoring arbitration 
and the FAA therefore pre-
empted the California Court’s 
ruling. 

What This Means  
For Employers: 

This ruling bodes well 
for employers who include 
binding arbitration agreements 
and class-action waivers in 
employment contracts and 

employee handbooks. The 
U.S. Supreme Court’s 
decision to uphold 
an arbitration clause 
once again indicates a 
strong policy in favor 
of their enforceability 
and the FAA’s pre-
emption of state laws 
that discriminate against 
arbitration clauses. 
The California court’s 
finding that parties 
may agree to be bound 
to whichever law they 
choose means that 
arbitration agreements 
must be carefully crafted 
in order to avoid any 
misinterpretations. 
Employers should seek 
competent legal counsel 
to review existing 
arbitration and class 
action waiver provisions 

or in drafting new ones to ensure 
their enforceability.  

The goal of this article is to provide 
employers with current labor and 
employment law information. 
The contents should neither be 
interpreted as, nor construed as 
legal advice or opinion. The reader 
should consult with Barsamian 
& Moody at (559) 248-2360 or 
toll-free at (888) 322-2573, for 
individual responses to questions 
or concerns regarding any  
given situation. 

U.S. SUPREME COURT UPHOLDS 
ENFORCEABILITY OF ARBITRATION AGREEMENT

PATRICK S. MOODY
Barsamian & Moody

L
A

B
O

R
 L

A
W

3 0      B U S I N E S S  C O N N E C T I O N 



• 24-Hour Care Staff
• Daily Enrichment Activities and Wellness Programs
• Medication Assistance
• Three Restaurant Style Meals
• Scheduled Transportation to Doctors Appointments and Outings
• Once a Week Linen Service and Housekeeping
• Utilities and Basic Cable TV Included
• Pet Friendly

lic# 547206833

PARK VISALIA, IT’S MORE THAN CARE, IT’S HOME

3939 West Walnut Ave, Visalia, CA 93277
www.parkvisalia.com

559-625-3388
CALL US TODAY FOR A PERSONAL TOUR

MOVE IN SPECIAL
$500 LIMITED TIME

OFFER
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B elow are a few tips and 
tricks for your computing 
devices.

 
Upgrade to Windows 10. 
The free upgrade offer ends 
July 2016. There have been two 
significant cumulative updates 
released so far, and most vendors 
now have compatible versions 
of their software ready for 
Windows 10. It’s time. 
Not every upgrade goes smoothly. 
Always do a full backup prior 
to upgrading (we use Acronis 
imaging software), and 
verify hardware and software 
compatibility. Run a virus scan, 
and then temporarily remove 
your antivirus software during 
the actual upgrade. 
TO CHECK YOUR SYSTEM  
FOR COMPATIBILITY: 

• Use the Get Windows 10 App, 
right click, and “Check your 
upgrade status.”

• This will open a new window. 
Click on the Icon that looks 
like 3 bars, and select “Check 
your PC.” This will notify you 
of known issues.

Consider a tablet. 
There are some really attractive 
Windows tablets out – The 
Surface is now outselling the 
iPad, and is compelling for 
business users.

Get high-speed  
Internet access. 
ATT is now offering fiber in parts 
of Visalia at prices competitive 

with Comcast. Comcast plans 
to offer 2 GB fiber service in 
the Visalia area in the coming 
year. If you have not already, get 
your business online. Now that a 
redundant high-speed connection 
is possible, it is more attractive to 
move your data to the Cloud.

Pay more attention  
to security. 
Small businesses are an 
attractive target for hackers 
because they are easy pickings. 
We have had a number of clients 
who were hit with variations 
of the “Crypto” virus, which 
encrypts your data and holds 
it for ransom. The best way to 
protect from this is to have a full 
image backup to a location that is 
not visible to the virus software. 
Offsite backups of critical data 
is one answer, Imaging software 
that can be scheduled is another. 

Use unique complex 
passwords for each  
web service you use.
Use a password manager such 
as Lastpass or 1Password with 
a second form of authentication, 
such as your cell phone or a 
biometric reader

Take advantage of IT 
automation tools. 
Use one of the managed services 
programs (LogicNow, Kaseya, 
N-Able, LabTech), or work with 
an IT vendor who provides and 
manages services. These systems 
monitor your computers, keep 

them up to date, and provide 
alerts to prevent problems. 
Like your car, computers need 
maintenance to prevent down 
time

Spend a little time each 
month surfing the Internet  
to keep up.
There are more and faster 
changes, and there is probably a 
new app or data source that could 
transform your business if you 
knew about it.

Integrate your 
communications. 
Find ways to make your phones, 
computers, IM, and email work 
together. IP phone systems, 
Skype for Business, and other 
tools should integrate with 
your Customer Relationship 
Management tools.

Review your web presence. 
Web design tools have changed 
dramatically in the last few 
years. You should have a website 
that uses “responsive” design, 
allowing it to look good on any 
sized device. Get rid of any Flash, 
and replace it with newer tools in 
HTML 5.   

If you would like a more in-depth 
version of this article, contact us  
at sales@TorianGroup.com or call 
(559) 733-1940.

Tim Torian is president of Torian 
Group, Inc. which provides a full 
range of technology consulting 
services to local business.   
www.TorianGroup.com

COMPUTING ADVICE FOR THE NEW YEAR
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TIM TORIAN
Torian Group, Inc.
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Whether you’ve lived here for a short time or all of your life, there’s 
plenty to learn, love, and enjoy about this one of kind area. Our view 
will hopefully open your eyes to the many reasons people choose to 
live in this beautiful region.

Get the monthly issue of Enjoy Magazine: South Valley Living in print 
at 500 locations throughout Tulare, Kings and Fresno counties. Or go 
online and get your subscription to 
have it delivered to your doorstep each 
month. Visit www.enjoysouthvalley.
com to see a listing of our rack 
locations or to subscribe. 

We celebrate the South Valley and relish in 
its many offerings. 
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T he start of the 2015-
2016 school year marks 
the second year of the 

implementation of Linked 
Learning academies in Visalia. 
VUSD opened 2016 with six 
Linked Learning academies. 
Four of the academies are new 
with only freshmen enrolled, 
and the other two are in their 
second year with freshmen and 
sophomores. Linked Learning 
is a new approach to career-

themed education that combines 
integrated academics, career 
themed courses, and work-based 
learning in an academy structure. 

These academies create a 
rigorous and relevant educational 
experience for students, while 
ensuring that those involved 
are college and career ready. 
Currently, VUSD has academies 
in the areas of Architecture 
and Engineering, Health 
Sciences, Computer Science, 
Agricultural Bioscience and 
Technology, Engineering and 
Ag Manufacturing, and Media 
Arts. There are approximately 
475 students enrolled in 
Linked Learning academies 
across Visalia Unifi ed. VUSD 
provides transportation that 
accommodates students 
attending academies at schools 

other than their traditional feeder 
high school. 

This year, VUSD will 
continue working on the Linked 
Learning academy development. 
The district is in the planning 
phase this year, with four new 
academies scheduled to launch 
next year. This will bring the 
total number of Linked Learning 
academies in VUSD to 10. The 
new academies scheduled for 
next year will be Public Safety, 

and Business and Finance hosted 
at Golden West, Law and Justice 
hosted at Redwood, and Health 
and Kinesiology hosted at El 
Diamante. These areas have 
been identifi ed as high demand, 
high interest areas by students 
and our local The Workforce 
Investment Board of Tulare 
County. 

A major component of 
Linked Learning is work-based 
learning (WBL). To support this, 
each academy has an industry 
advisory committee made up 
of industry professionals. The 
advisory committees are truly 
the real-world connection. 
They assist with curriculum 
development, industry 
alignments, and student WBL 
experiences. In VUSD, work-
based learning is managed by 

Theresa Polich, the Work-Based 
learning coordinator, and is 
supported by Visalia Partners 
in Education (VPIE). VPIE 
is an umbrella organization, 
whose mission is to support 
and advance college and career 
readiness in Visalia Unifi ed. 
Under the umbrella of VPIE, 
local businesses and industries 
have donated over $165,000 in 
in-kind support to the students 
of VUSD last year. This support 

comes in a number of forms, 
including advisory committee 
participation, industry tours and 
job shadowing events, hosting 
interns, and participating in 
project assessments. VUSD is 
very appreciative of the support 
from our Visalia Partners in 
Education and look forward to 
continuing the noble work into 
the future. 

The initial response to 
new academies from teachers, 
students, and industry partners 
has been positive. The 
educational experiences students 
are exposed to truly engage 
them in their learning and help 
prepare them for their future. 
Programs like Linked Learning 
help ensure students are college 
and career ready after they 
graduate from high school.   

OFF AND RUNNING AND 
STILL GROWING IN VUSD
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BILL DAVIS
Director of Career 
Technical Education, 
Visalia Unified 
School District

El Diamante Golden West Mt Whitney Redwood
Visalia Technical

Early College
(VTEC)

Academy of 
Media Arts

2015-2016
Open Now

Academy of 
Engineering & Ag 

Manufacturing

Academy of Health 
Sciences

Academy of 
Computer Science

Academy of 
Architecture & 
Engineering

Academy of 
Agricultural 

Bioscience and 
Technology

2016-2017
New

Academy of 
“STRONG” Sports 

Therapy, Rehabilita-
tion, Orthopedic and 

Neurogenics

Academy of 
Emergency 
Responders

Academy of 
Business & Finance

Academy of 
Law & Justice
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Proudly serving Visalia 
since 1927

Learn about conservation and more at calwater.com.

Quality. Service. Value.

ADVERTISING SERVICES & 
GRAPHIC DESIGN, NEWSPAPERS
COFFEE NEWS

645 S. Lovers Lane
Visalia, CA 93292
(559) 594-9444
www.visaliacoffeenews.com

ALARMS & SECURITY SERVICES
ALARMS & SECURITY SERVICES

645 S. Lovers Lane Ste. 4 
Visalia, CA 93292
(559) 594-9444 

BOILER SERVICE & REPAIR 
FIREMAN BOILER  

P.O Box 7713
Visalia, CA 93290
(559) 802-3270
www.firemanboiler.com 

CIVIC MINDED INDIVIDUALS
AMY SHUKLIAN FOR TULARE COUNTY 
SUPERVISOR

(559) 280-3054
www.amyforsupervisor.com

HOME BASED BUSINESS
KIM BATTY - KB DESIGN CONCEPTS

Visalia, CA 93277  
(559) 816-9199
www.kbconcepts.net 

DEPARTMENT STORES
DSW DESIGNER SHOE WAREHOUSE

2135 S. Mooney Blvd
Visalia, CA 93277 
www.dswinc.com 

EMPLOYMENT SERVICES
EXPRESS EMPLOYMENT PROFESSIONALS

4002 S. Demaree Ste. B 
Visalia, CA 93277
(559) 738-7822
www.visaliaca.expresspros.com

ENTERTAINMENT & RECREATION 
THE GENERAL'S TRADING POST

18595 Ave 304, Visalia,CA 93292
(559) 651-2525
www.generalstradingpost.com

HEATING & AIR CONDITIONING 
SERVICES
COMFORT NOW AIR CONDITIONING & HEATING 

1830 N. Kelsey Ave., Visalia, CA 93291
(559) 697-5669
www.comfort-now.com

PETROLEUM & PROPANE DISTRIBUTOR
CHANDI GROUP USA INC.

42270 Spectrum St. 
Indio, CA 92253
(760) 396-9260

PRINTING, ADVERTISING , MARKETING, 
& GRAPHIC DESIGN SERVICES, 
PROMOTIONS, & MAILING SERVICES
EPIC PRINT & PROMO

645 S. Lovers Lane  
Visalia, CA 93292
(559) 594-9444
www.epicprintandpromo.com 

RESTAURANT, GIFT BASKETS
CENTRAL VALLEY HEALTHY SNACKS

209 W. Main Street Ste. C 
Visalia, CA 93291
(559) 624-1233
www.centralvalleyhealthysnacks.com 

WIRELESS COMMUNICATIONS
CRICKET WIRELESS

180 E El Monte Way #101 
Dinuba, CA 93618
(559) 974-6300 

NEW MEMBERS  OCT-DEC 2015 COMMUNITY-LOYAL BUSINESS
A  T H R I V I N G  C O M M U N I T Y  S T A R T S  H E R E
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52 YEARS
KELLER & WEGLEY CONSULTING 
ENGINEERS

(559) 732-7938

39 YEARS
IDEA! PRINTING & GRAPHICS 

(559) 733-4149
www.visaliaidea.com 

38 YEARS
UNITED WAY OF TULARE COUNTY

(559) 685-1766
www.unitedwaytc.org

33 YEARS
RICHARD E. DUNN, D.D.S.,MS 
ORTHODONTIST

(559) 625-3030 
www.DunnSmiles.com 

32 YEARS
TOM'S BODY & PAINT, INC./TOM'S 
TOWING

(559) 732-3914
www.tomsbodyandpaint.net 

30 YEARS
INTERNATIONAL PAPER

(559) 651-3535
www.ipaper.com

29 YEARS
REALTY STARS

(559) 732-4444

28 YEARS
SUPER 8 MOTEL 

(650) 283-8290 
www.super8.com

27 YEARS
MARRIOTT HOTEL

(559) 622-2001
www.marriott.com/vismc

25 YEARS
DAN FREITAS ELECTRIC, INC.

(559) 686-9572
www.danfreitaselectric.com

DELTA NURSING & REHABILITATION 
CENTER

(559) 625-4003
www.missioncg.com 

23 YEARS
COLIMA MEXICAN RESTAURANT

(559) 733-7078

22 YEARS
DARLENE LOOSE/ RE/MAX-VISALIA

(559) 625-9364
www.darloose.com

20 YEARS
PARADISE AQUATECH POOLS, INC.

(559) 635-9637
www.paradisepool.com

18 YEARS
SUE SA'S CREATIVE CATERING

(559) 733-9001
www.suesacatering.com

17 YEARS
ALEX'S PAINT & BODY

(559) 734-0720
www.alexspaintnbody.com

BREWBAKERS

(559) 627-2739
www.brewbakersbrewingco.com

COOPMAN PLAZA

(559) 594-4531
  

MALCOLM G. DUTCH 
CONSTRUCTION, INC.

(559) 732-5067 
www.gjgardner.com

RABOBANK-MAIN STREET

(559) 741-2011
www.rabobankamerica.com

TRI COUNTIES BANK

(559) 741-2940
www.tcbk.com

REDI-ROOTER PLUMBING

(559) 627-6790 
www.redirooterplumbing.com

16 YEARS
VISALIA LIONS BAND REVIEW

(559) 909-1817
www.visaliainvitational.com

FAIRFIELD INN 
VISALIA/SEQUOIA GATEWAY

(559) 636-7600 
www.fairfieldinn.com

WALTON FAMILY MOVING & 
STORAGE, INC.

(559) 684-0283 
www.waltonfamilymoving.com
 

ST. PAUL'S SCHOOL

(559) 739-1619
www.spsvisalia.com 

15 YEARS
RYAN'S PLACE RESTAURANT

(559) 734-8394

VISALIA RAWHIDE BASEBALL CLUB

(559) 732-4433 
www.rawhidebaseball.com

14 YEARS
OPTIMAL HOSPICE FOUNDATION

(661) 716-8000
www.optimalcares.com

GUBLER & ABBOTT LLP

(559) 625-9600 
www.thecalifornialawyers.com

RAUBER & JOHNSON 

(559) 741-1800 
www.rauberjohnson.com

13 YEARS
ASHOORI & CO. JEWELERS 

(559) 625-3119 
www.ashoorijewelers.com

THE PEREZ LAW FIRM

1-800-585-8589 
www.victorperezlawfirm.com

SALSER & DILLARD 
FUNERAL CHAPEL

(559) 635-1144 
www.salseranddillard.com

12 YEARS
ENTERPRISE RENT-A-CAR

(559) 625-4354
www.enterprise.com 

THE HANFORD SENTINEL

(559) 582-0471
www.HanfordSentinel.com

MARTIN & MARTIN PROPERTIES LLC

(559) 625-9089
www.martin-enterprises.net

11 YEARS
PATRICK L. SALAZAR STATE FARM 
INSURANCE AGENCY 

(559) 625-2318 
www.patricklsalazar.com

LAGOMARSINO GROUP 

(559) 735-9700 
www.lagomarsino.com

9 YEARS
LOVE IN THE NAME OF CHRIST

(559) 733-8870
www.loveinctularecounty.org

GALANTE BROS ENTERPRISES

(559) 734-4313 
www.galantebros.com

CLINE'S BUSINESS EQUIPMENT INC.

(559) 733-9354
www.clinesbe.com

EQUITY GROUP, INC.

(559) 732-8800 
www.equitygroupinc.com

COMFORT INN & SUITES 
AIRPORT DRIVE

(559) 651-3700
www.sethimanagement.com

VF OUTDOOR, INC.

(559) 739-5819
www.vfc.com 

8 YEARS
COURTYARD AESTHETICS 

(559) 735-3117
www.courtyardaesthetics.com

4 CREEKS, INC

(559) 737-3748
www.4-creeks.com

7 YEARS
UNITED VALLEY 
INSURANCE AGENCY

(800) 549-4242 x4470
www.unitedvalleyagency.com

VISALIA RESCUE MISSION

(559) 740-4178 x19
www.vrmhope.org

HAPPY ANNIVERSARY

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

*

* 110% Club Members

*
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6 YEARS
WM/ WASTE MANAGEMENT

(559) 741-1766
www.wm.com

INTERIM HEALTH CARE 
OF THE CENTRAL VALLEY 

1-800-446-3878 
www.interimhealthcare.com

PERINE & DICKEN 

(559) 732-0759 
www.perineanddicken.com 

GOODIES COOKIES 
& SPECIALTY CAKES

(559) 625-4663
www.goodiescookiesncakes.wix.com/
cakescookiesdesserts

VETERANS MEMORIAL 
DISTRICT 

(559) 732-1613
www.visaliaveterans.org

5 YEARS
SERVPRO OF VISALIA

(559) 635-4292 
www.servpro.com/franchise/9891

TULARE COUNTY HEALTH & HUMAN 
SERVICES AGENCY

(559) 624-8007
www.tularehhsa.org 

WESTGATE GARDENS CARE CENTER

(559) 733-0901
www.westgategardenscarecenter.
com

HYDRITE CHEMICAL CO.

(559) 651-3450
www.hydrite.com

KAREN GROSS / STATE FARM 
INSURANCE

(559) 625-8700
www.myagentisgross.com

4 YEARS
HADLEY-MARCOM FUNERAL CHAPEL

(559) 625-8900
www.hadley-marcom.com 

YOGURTLAND

(559) 624-0811 

GOLDEN STATE FOOD, LLC

(559) 429-4490
www.goldenstatefood.net

WELLS FARGO COMMERCIAL 
BANKING OFFICE

(559) 622-3000
www.wellsfargo.com

3 YEARS
AMVETS DEPARTMENT OF 
CALIFORNIA

(559) 688-3407
www.teamamvets.org

MEDIA SOLUTIONS, INC

(559) 346-1020
www.msieventproductions.com

CACCIATORE FINE WINES 
& OLIVE OIL CORP. 

(559) 757-9463
www.cwocorp.com

MVP INSURANCE AGENCY

www.insurancemvp.com

CALIFORNIA MEDICAL IMAGING 
ASSOCIATES

(559) 713-6050 

2 YEARS
GUARANTEE REAL ESTATE 

(559) 897-3550 
www.guarantee.com 

VALLEY OAK S.P.C.A.

(559) 651-1111
www.vospca.org

MAX'S COOKIE COMPANY, 
INC 

(559) 734-9458
www.maxscookiecompany.com

VALLEY LIFE FOUNDATION

(559) 625-8527

ORTHOPAEDIC ASSOCIATES 
MEDICAL CLINIC, INC.

(559) 733-3346
www.thebonesurgeons.com 

1 YEAR
GOLDEN STATE CARDIAC & 
THORACIC SURGERY, INC

(559) 627-8600
www.goldenstatecardiac.com

HAPPY ANNIVERSARY

Discover why these businesses 
made membership a priorty

CALL TODAY  559.734.5876
Business.VisaliaChamber.org

*

*

*

*

*

*

*

*

S P O N S O R S 
O F  T H E

American 
� eam

� epare for Lift Off
Start as a student. Graduate as a CEO. Students 
launch their own, real businesses in the Young 
Entrepreneurs Academy. The fun, hands-on program 
meets weekly after school and helps go-getters in 
grades 6–12 identify their passions, transform their ideas into fully formed 
businesses or social movements, and develop lifelong leadership skills. 
Connect with local, legendary entrepreneurs, pitch to investors for startup 
funding, and compete for college scholarships. 

Apply today at yeausa.org

F O R  S T U D E N T S 

A G E S  1 1 - 1 8
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CHAIRMAN SPONSOR

EXECUTIVE SPONSORS

DIRECTOR SPONSORS

INVESTOR SPONSORS

PRESIDENT SPONSORS

PREMIER INVESTORS

BEN-E-LECT  •  CENTRAL VALLEY BUSINESS FORMS  •  SOUTHERN CALIFORNIA EDISON  •  LAMP LITER INN

3 8      B U S I N E S S  C O N N E C T I O N 






